North American

OVERVIEW: The overall status of the North American mission

movement is neither growing or shrinking. The last eight years have
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seen an overall period of stability. Within individual organizations
there are some large shifts, but aggregate numbers have remained
largely unchanged. North American mission agencies are not in
retreat, but they are holding their own and continue to advance the

good news to the unreached that span the globe.

*Represents US/CA and non-US/CA full-time staff.

(O REGIONAL DEPLOYMENT

Compare the shifts in regional deployment of agency staff.
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O FIELD DEPLOYMENT (O SHORT-TERM SENDING
The North American missionary force has remained stable Short-term sending figures are substantially affected by
from 2008 to 2016. just a few organizations.
2 1996 (CEEEEED 66,465 )
1998 (D 100,458 )
2001 (G 153,205 )
2005 (C ) 147,852 )
2008 (C ) 125,476 )
2016 (¢ ) 102,754 )
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(O SHORT-TERM CHANGES

Length of short-term missions have significantly changed.
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O SHORT-TERM BY AGENCY TYPE

Compare short-term sending by the type of agency.
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‘O SINGLE MEN VS. SINGLE WOMEN SERVING OVERSEAS
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DATA SOURCES: Data for this missiographic has been
sourced from the 22nd edition of the North American
Mission Handbook. Additional information on data and
trends can be gleaned by reading the survey report found

in chapter four of the Mission Handbook. Learn more and
€X ) get your copy of the Mission Handbook by visiting
,,,,,,,, ﬁ MissioNexus.org/missionhandbook
Feagy &Nl T 22nd Edition
| " FINANCES
4 AGENCY INCOME N I
$12 Billion
Combined total annual revenues
O US & CANADA AGENCY INCOME of all agencies surveyed.
Total income for all US and Canadian agencies is just over 12 billion dollars. /4
This total number should be regarded as an estimate. $12.1 Billi
.1 Billion
All Ministries ( ) _I
Int. Ministries (@IERRRRNRRENRRRNNE $4.6Billion ) S1 Billion
Gifts-In-Kind (e $1.5 Billion ) Amount of revenue spent by
agencies on international budgets.
*Reflects combined 2008 and 2016 data
J |
d INCOME BY AGENCY TYPE N I
438
—— Number of agencies who provided
r O SENDING AGENCY INCOME current financial information.
O bbtabatlhedibgtia o 1 L P2 LIS 12N (@10 A Sending agencies make up the biggest portion of survey respondents and they Wy
also make up the largest portion of income. —
\ B All Ministries (¢ ) $5.9 Billion )
218 206 123 -
Int. Ministries (@IRRIREN $2Billion D) O INCOME BY COUNTRY
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The number
of people who
work in the
home office
of a respondent
mission agency.
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4:1
There are
four times as
many married
individuals
as singles

serving
overseas.
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O 72% of Single Workers are Women

A 28% of Single Workers are Men

Service Support Specialized
‘O DIASPORA ENGAGEMENT
SENDING (¢ 4184)
SERVICE (G 2 272 )
SUPPORT (D 2 051 )
SPECIALIZED (GEmmm® 1,226 )
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Tentmaking and Business as Mission continue to grow.

1996 (CEEE—— 1,476 D
1998 (CEEEEEEES 1,97 )
2001 ( ) 1,934 )
2005 (G 2120 )
2008 (G 3503 2 )
2016 (G 1 137)
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Sources for this missiographic can be found at

MissioNexus.org/mission-staffing-and-financing
More infographics at missiographics.com

Gifts-In-Kind (® $162 Million

) While initial numbers indicate

financial growth for agencies, when

O SERVICE AGENCY INCOME

adjusted for inflation they are in
slight decline.

United States

All Ministries (C ) $2.2 Billion

Int. Ministries @111 $1 Billion
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Gifts-In-Kind (@® $393 Million

O SPECIALIZED AGENCY INCOME

considering the large agencies that are on the list.

The second largest group is specialized agencies, which is no surprise

All Ministries (C ) $2.6 Billion

Int. Ministries (@110 $790 Million

Gifts-In-Kind (e $808 Million

O SUPPORT AGENCY INCOME

All Ministries (C—DO $1.2Billion

Int. Ministries @11 $590 Million

Gifts-In-Kind (® $117 Million

*Reflects combined 2008 and 2016 data

$3.6B in 2008
United States @
International - -~ —~— -~ — — — -
Ministry . _ _ _ _ _ _ _ _ _ _
Income*
) Reported T
$908Min2008 _ _ _ _ _ _ _ _ _ _ _
) Canadian \ —~ ~ — — — — — — -
All Income* _\.$1.01B. — _ S1.04B_
Reported
$59M in2008 - — T — — — — — -
) Canadian \«- - — = = = — — — — -
International . §6§Nl _
) Ministry Income*
Reported - ang
) $231Min2008 o
2008 2016
/  *2008 Income Is Adjusted for Inflation.




